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▪ Outbound travel from India grew after the pandemic, supported by rising travel demand, improved 

disposable incomes, and attractive visa-on-arrival policies in select countries. The number of outbound 

travellers increased from 26.9 million in CY2019 to 32.9 million in CY2025. However, outbound travel was 

affected from March 2026 onwards due to the West Asia conflict, resulting in YoY declines of 29% and 22% in 

outbound travellers during March 2026 and April 2026, respectively.

▪ India is emerging as an attractive destination for hosting business, sporting, and government events, 

which has supported inbound tourist arrivals. Government-led initiatives to ease travel, improving 

infrastructure, expanding airport connectivity, and India’s growing appeal as an investment destination are 

expected to support FTA growth over medium term. In addition, the depreciating INR is making outbound 

travel more expensive, while enhancing India’s attractiveness for price-conscious inbound travellers.

▪ ICRA expects revenues of the Indian hospitality industry to rise by 7-9% YoY in FY2027, after an estimated 

11% expansion in FY2026, supported by sustained demand from domestic leisure travel, meetings, 

incentives, conferences and exhibitions (MICE), weddings and business travel. Pan-India premium hotel 

occupancy is expected to remain stable at 72-74% in FY2027, broadly in line with FY2026 levels, while 

average room rates (ARRs) for premium hotels are projected to increase to Rs. 8,600-8,800 in FY2027 from 

Rs. 8,200-8,500 in FY2026. However, any inflationary or operational pressures arising from the West Asia 

conflict, along with a potential weakening in travel sentiment if the conflict persists, is a key downside risk.

Highlights

▪ Foreign tourist arrivals (FTAs) have historically supported travel demand. Despite improving year-on-year 

(YoY) and reaching 9.2 million in CY2025, they are yet to recover to pre-pandemic levels. The West Asia 

conflict from March 2026 caused airspace closures and a moderation in discretionary travel, resulting in a 

further decline in FTAs into India, with a 9.1% YoY contraction during March-April 2026 and a 2.4% YoY 

contraction in 4M CY2026. However, some recovery is visible in May-June 2026, wherein the inbound travel 

grew by 3.9% on a YoY basis. 

India’s FTAs recovered to 9.2 million in 

CY2025 but remain below the CY2019 peak 

of 10.9 million. The West Asia conflict has 

created near-term pressure through 

airspace closures, higher travel costs and 

weaker discretionary travel, leading to a 

contraction in arrivals in March-April 2026.

Over the medium term, FTA growth should 

be supported by easier travel processes, 

better infrastructure, wider airport 

connectivity, India’s rising appeal as an 

events and investment destination, and 

improved cost competitiveness from a 

weaker INR. While geopolitical disruptions 

may weigh on near-term momentum, 

structural drivers support a gradual 

recovery in inbound tourism.

Click to see full report

https://www.icra.in/Home/ViewFullReport?ReportType=Research&AuthKey=21a0d380-e2e5-4084-ad46-f844f4da5ed0
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Analytical Contact Details

Name Designation Email Contact Number

Jitin Makkar Senior Vice-President and Group Head jitinm@icraindia.com 0124 – 4545 368

Srikumar K Senior Vice-President and Co-Group Head ksrikumar@icraindia.com 044 – 4596 4318

Sruthi Thomas Vice-President and Sector Head sruthi.thomas2@icraindia.com 080 – 4332 6430

Sriraman Mohan Assistant Vice President sriraman.mohan@icraindia.com 080 – 4332 6428
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Business Development/Media Contact Details

Name Designation Email Contact Number

L Shivakumar Chief Business Officer shivakumar@icraindia.com 022-61693304

Sai Krishna Head - Research Sales and Investor Connect sai.krishna1@icraindia.com 9840774883

Rohit Gupta Head Business Development – Infrastructure Sector rohitg@icraindia.com 0124-4545340

Vivek Bhalla Head Business Development – Financial Sector vivek.bhalla@icraindia.com 022-61693372

Vinita Baid Head Business Development – East vinita.baid@icraindia.com 033-65216801

Shivam Bhatia Head Business Development – Corporate Sector – North & South shivam.bhatia@icraindia.com 0124-4545803

Sanket Kulkarni Head Business Development – Corporate Sector – West sanket.kulkarni@icraindia.com 022-6169 3365

Naznin Prodhani Head - Group Corporate Communications & Media Relations communications@icraindia.com 0124-4545860
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been taken to ensure that the information herein is true, such information is provided 'as is' without any warranty of any kind, and ICRA in particular, 

makes no representation or warranty, express or implied, as to the accuracy, timeliness or completeness of any such information. Also, ICRA or any of 

its group companies, while publishing or otherwise disseminating other reports may have presented data, analyses and/or opinions that may be 
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opinion, and ICRA shall not be liable for any losses incurred by users from any use of this publication or its contents. 
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