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Proposed anti-dumping duty by US 
could derail Indian ceramic tiles 
exports 
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Highlights

Headwinds in exports market and 

muted realisation will dampen growth 

momentum; domestic demand, which 

accounts for 64% of industry 

revenues, remains resilient

Fear of anti-dumping duty by USA 

with retrospective effect has already 

slowed down exports in recent 

months

▪ A sharp increase in freight cost, amid the Red Sea Crisis as well as slow-moving residential markets in the 
USA and Europe, has derailed exports momentum from Q4 FY2024. The likely imposition of significant 
ADD (328-489%) by USA (which accounted for 9% of Indian tiles exports in FY2024) in Q3 FY2025 could 
result in YoY contraction of 8-10% in Indian ceramic tile exports in FY2025e.

▪ The industry has undertaken sizeable capacity addition in recent years, which has resulted in supply 
overhang in the domestic market, limiting pricing flexibility. Realisations have remained muted in the 
current fiscal. ICRA expects industry capex to moderate from 8-9% of operating income (FY2023 and 
FY2024) to below 7% in the current fiscal, as ceramic tiles companies shift their focus towards improving 
operating efficiencies and capacity utilisation. 

▪ The domestic market accounts for ~64% of the Indian ceramic tiles industry’s revenues while the rest is 
generated through exports. Domestic real estate demand remains strong, which augurs well for the 
sector. India’s ceramic tile exports witnessed a robust YoY growth of 40% to 589.5 million square meter 
(msm) in CY2023, which helped it to become the world’s largest exporter, up from the second position in 
CY2022. Lower production cost than other markets (like Spain, Portugal) as well as anti-dumping duties 
(ADD) on Chinese products have ameliorated Indian ceramic tile exports in the recent years. 

▪ Driven by improvement in domestic residential construction activity and likely improvement in capacity 
utilisation, ICRA expects revenues to grow by 7-9% YoY in FY2025 and margins to remain stable at 11-
12% in FY2025e. Most large tile players have low leverage and are forecasted to sustain a comfortable 
credit profile. However, small and mid-sized players have relatively higher exposure to exports and the 
headwinds in export markets could have a bearing on their cash conversion cycle and coverage metrics. 

Click to see full report

https://www.icra.in/Home/ViewFullReport?ReportType=Research&AuthKey=8db7144f-7efc-4b4b-b592-57c24f667794
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Analytical Contact Details

Name Designation Email Contact Number

Ashish Modani Group Head and Senior Vice-President ashish.modani@icraindia.com 020 – 6606 9912

Suprio Banerjee Co-Group Head and Vice-President supriob@icraindia.com 022 – 6114 3443

Chintan Lakhani Sector Head and Vice-President chintan.lakhani@icraindia.com 022- 6169 3345

Ayush Porwal Analyst ayush.porwal@icraindia.com 022- 6169 3352
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Business Development/Media Contact Details

Name Designation Email Contact Number

L Shivakumar Chief Business Officer shivakumar@icraindia.com 022-61693304

Neha Agarwal Head – Research Sales neha.agarwal@icraindia.com 022-61693338

Rohit Gupta Head Business Development – Infrastructure Sector rohitg@icraindia.com 0124-4545340

Vivek Bhalla Head Business Development – Financial Sector vivek.bhalla@icraindia.com 022-61693372

Vinita Baid Head Business Development – Corporate Sector - West & East vinita.baid@icraindia.com 033-71501131

Shivam Bhatia Head Business Development – Corporate Sector - North & South shivam.bhatia@icraindia.com 0124-4545803

Naznin Prodhani
Head - Group Corporate Communications & Media Relations, 

ICRA Ltd
communications@icraindia.com 0124-4545860
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been taken to ensure that the information herein is true, such information is provided 'as is' without any warranty of any kind, and ICRA in particular, 

makes no representation or warranty, express or implied, as to the accuracy, timeliness or completeness of any such information. Also, ICRA or any of 

its group companies, while publishing or otherwise disseminating other reports may have presented data, analyses and/or opinions that may be 

inconsistent with the data, analyses and/or opinions in this publication. All information contained herein must be construed solely as statements of 

opinion, and ICRA shall not be liable for any losses incurred by users from any use of this publication or its contents. 
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